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DETAILED ACTION 

Continued Examination Under 37 CFR 1.114 

1 . A request for continued examination under 37 CFR 1.114, including the fee set 
forth in 37 CFR 1 .17(e), was filed in this application after final rejection. Since this 
application is eligible for continued examination under 37 CFR 1.114, and the fee set 
forth in 37 CFR 1.17(e) has been timely paid, the finality of the previous Office action 
has been withdrawn pursuant to 37 CFR 1 . 1 1 4. Applicant's submission filed on 1 0 
August 2005 has been entered. 

2. Claims 79-150 are pending in this application. Claims 79, 111, 118, 142 and 148 
are independent claims. In the Amendment filed with the RCE of 10 August 2005, 
claims 1-78 were cancelled, and claims 79-150 were added. This action is non-final. 

Claim Rejections - 35 USC § 103 

The text of those sections of Title 35, U.S. Code not included in this action can 
be found in a prior Office action. 

3. Claims 79-84, 87-94, 97-114, 116-123, 126-133, 135-145 and 147-1 50 are 
rejected under 35 U.S.C. 103(a) as being unpatentable over U.S. Patent No. 6,141,010 
to Hoyle in view of either U.S. Patent No. 6,785,740 to Yoneda et al. or U.S. Patent No. 
6,848,077 to McBrearty et al. 

Referring to claim 79, Hoyle discloses a method for generating markup 
information to be displayed on a client computer system substantially as claimed. See 



Application/Control Number: 09/943,524 Page 3 

Art Unit: 2161 

Figures 1-14 and the corresponding portions of Hoyle's specification for this disclosure. 
Specifically, Hoyle teaches a method [See Figs. 10-12] for generating markup 
information [banner advertisements inserted into markup language (e.g. HTML) 
documents (See Figs. 1-5)] to be displayed on a client computer system [18], the 
method comprising: 

analyzing [See Fig. 12] selected information associated with a first document 
[text located within a web page] for selected keyword information [See Fig. 7 & Column 
16, lines 1-8)], the first document including a first portion of content for display on the 
client system [See Figs. 11-12]; 

the selected keyword information being provided by an entity other than an end 
user of the client system [See Figs. 7 & 1 1 -1 2 and Column 1 6, lines 1 -8]; 

selecting, using the selected keyword information, specific text in the first 
document to be marked up [a banner advertisement is selected (See Fig. 7 & step 
224)]; 

performing markup operations on at least a portion of said selected specific text 
[Step 224]. 

Hoyle does not expressly teach that the selected specific text in the first 
document to be marked up is "contextually associated with at least a portion of the 
selected keyword information" as claimed. However, both Yoneda and McBrearty 
disclose systems and methods similar to that of Hoyle, wherein specific text in a 
document that is contextually associated with selected keyword information [selected 
keyword(s) within the document matching predetermined keywords (Yoneda: See S14; 
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McBrearty: See Step 82)] is marked up with a link to another document [Yoneda: See 
S15-S18 & Figs. 5-8; McBrearty: See Steps 86-88 & Figs. 3-6]. 

It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to add the dynamic keyword markup functionality of either Yoneda 
or McBrearty to Hoyle's system and method so as to mark up additional keywords in 
Hoyle's documents with links to Hoyle's corresponding banner ads, to obtain the 
invention as claimed. One would have been motivated to do so in order to provide the 
user with access [via the dynamically marked-up hyperlink] to as much additional 
information (i.e. other banner adds in Hoyle) he/she may be interested in as possible, 
without detracting from the original document or distracting the user, as disclosed by 
both Yoneda and McBrearty. 

Referring to claim 80, the combination of Hoyle and Yoneda or McBrearty 
(hereafter "Hoyle/Yoneda-McBrearty") discloses the method for generating markup 
information as claimed. See Figures 1-12 and the corresponding portions of Hoyle's 
specification for this disclosure. Hoyle/Yoneda-McBrearty teaches the method of claim 
79, as above, wherein said markup operations are performed at the client system 
[Hoyle: by the ADM Module (14) Client Software Application (10) - (Also See McBrearty 
Step 75 & Fig. 8)] as claimed. Note that although markup operations are performed at 
the server in Yoneda, the combination (See claim 79) adds Yoneda's (or McBrearty's) 
dynamic markup functionality to Hoyle's client system, which performs the markup 
operations client-side. 
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Referring to claim 81 , Hoyle/Yoneda-McBrearty teaches the method of claim 79, 
as above, further comprising: 

retrieving [Hoyle: Steps 212 & 218] content relating to the first document [web 
page (also 'information resource')] from a first source [e.g. web server]; and 

retrieving [Hoyle: Steps 180-190] at least a portion of the selected keyword 
information [Hoyle: See Fig. 7] from a second source [Hoyle: ADM Server (22)] as 
claimed. 

Referring to claim 82, Hoyle/Yoneda-McBrearty teaches the method of claim 79, 
as above, further comprising: 

retrieving [Hoyle: Steps 212 & 218], via a computer network [Hoyle: Internet 
(20)], content relating to the first document [web page (also 'information resource')] from 
a first network device [e.g. web server]; and 

retrieving [Hoyle: Steps 180-190], via the computer network [See above], at least 
a portion of the selected keyword information [Hoyle: See Fig. 7] from a second network 
device [Hoyle: ADM Server (22)] as claimed. 

Referring to claim 83, Hoyle/Yoneda-McBrearty teaches the method of claim 79, 
as above, further comprising: displaying the first portion of marked up text at the client 
system [Hoyle: See Fig. 5, Step 174 & Fig. 12; Yoneda: See Figs. 5-8; McBrearty: See 
Figs. 3-5 & Steps 86-87] as claimed. 

Referring to claim 84, Hoyle/Yoneda-McBrearty teaches the method of claim 79, 
as above, further comprising: 
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generating markup information relating to at least a portion of markup operations 
to be performed on the portion of said selected specific text [See above-cited portions of 
Yoneda and McBrearty]; and 

displaying at the client system, using the markup information, modified content 
which includes the first portion of marked up text [Hoyle: See Fig. 5, Step 174 & Fig. 12; 
Yoneda: See Figs. 5-8; McBrearty: See Figs. 3-5 & Steps 86-87] as claimed. 

Referring to claim 87, Hoyle/Yoneda-McBrearty discloses the method for 
generating markup information as claimed. See Figures 13-14 and the corresponding 
portions of Hoyle's specification for this disclosure. Hoyle/Yoneda-McBrearty teaches 
the method of claim 79, as above, further comprising accessing [Hoyle: Step 184] said 
keyword information [See column 7, lines 52-58; column 8, lines 37-41; & column 12, 
lines 5-9] from a remote server system [ADM server 22] as claimed. 

Referring to claim 88, Hoyle/Yoneda-McBrearty teaches the method of claim 79, 
as above, wherein the first portion of content includes code [html code] to be rendered 
for display at the client system, the method further comprising: 

generating markup information relating to at least a portion of markup operations 
to be performed on the portion of said selected specific text [See above-cited portions of 
Yoneda and McBrearty]; and 

modifying, using the markup information, a first portion of the code relating to the 
portion of selected specific text to thereby generate a modified first portion of code 
[Yoneda: See Figs. 5-8; McBrearty: See Figs. 4-5]; and 
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rendering the modified first portion of code for display at the client system [Hoyle: 
See Fig. 5, Step 174 & Fig. 12; Yoneda: See Figs. 5-8; McBrearty: See Figs. 3-5 & 
Steps 86-87] as claimed. 

Referring to claim 89, Hoyle/Yoneda-McBrearty teaches the method of claim 88, 
as above, wherein the markup information includes a first URL to be associated with the 
portion of said selected specific text [Hoyle: See Fig. 7; Yoneda: See Figs. 5-8 
(particularly Fig. 6); McBrearty: See Figs. 5-6 & 8] as claimed. 

Referring to claims 90-91 , Hoyle/Yoneda-McBrearty teaches the method of claim 
88, as above, wherein the keyword information is provided by [assigned to (Hoyle: See 
column 8, lines 44-52)] a campaign provider [Hoyle: 'advertising distribution 
organization' 50 (See column 8, lines 44-52)] or an advertiser [Hoyle: 'advertisers 
themselves' 50 (See column 8, lines 44-52)] as claimed. 

Referring to claims 92-93, Hoyle/Yoneda-McBrearty teaches the method of claim 
79, as above, wherein the first document [Hoyle: web page (also 'information resource 1 )] 
corresponds to a web page or a frame in a web page associated with an information 
provider's [e.g. server] web site [Hoyle: See also Background & Summary] as claimed. 

Referring to claim 94, Hoyle/Yoneda-McBrearty teaches the method of claim 79, 
as above, further comprising rendering [Hoyle: See Steps 212 & 218] at least a portion 
of the first portion of content for display to the end user via a browser application 
['Default Browser 1 ] as claimed. 

Referring to claims 97-98, Hoyle/Yoneda-McBrearty teaches the method of claim 
79, as above, wherein the selected keyword information includes restriction information 
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[Hoyle: See column 15, lines 1-67] specifying at least one restricted source location 
['trigger link']... wherein the restricted source corresponds to a particular Internet domain 
name [base URL] as claimed. 

Referring to claims 99-100, Hoyle/Yoneda-McBrearty teaches the method of 
claim 79, as above, wherein the selected keyword information includes restriction 
information [Hoyle: See column 15, lines 54-67] specifying a maximum number of 
markups per page ['maximum number of permitted displays']... and a maximum number 
of markups per repeat keyword [max 'frequency' of banner display]... as claimed. 

Referring to claim 101, Hoyle/Yoneda-McBrearty teaches the method of claim 79, 
as above, wherein at least one keyword corresponds to a text string [Hoyle: category 
name or keyword (See Fig. 7)] which includes multiple words [number of keywords] as 
claimed. 

Claims 102-103 are rejected on the same basis as claims 99-100. See the 
discussions regarding claims 79 and 99-100 above for the details of this disclosure. 

Referring to claim 104, Hoyle/Yoneda-McBrearty teaches the method of claim 79, 
as above, further comprising displaying a pop-up layer [Hoyle: pop-up new browser 
window (See Steps 192-194 & 208-212; McBrearty: See Fig. 6] on the client system in 
response to the user selecting a marked up portion of a first portion of document context 
[Hoyle: Steps 192 & 208; McBrearty: See Figs. 5-6 & Steps 88-89]; 

wherein the pop-up layer includes information relating to an initial link [Hoyle: 
destination link; McBrearty: next most relevant hyperlink] associated with the first 
portion of document context; and 
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wherein the pop-up layer includes information relating to a different link [Hoyle: 
new banner advertisements which are displayed based on the invention] which was not 
associated with the first portion of document context [original document or web page] as 
claimed. 

Claim 105 is rejected on substantially the same basis as claim 104. See the 
discussion regarding claim 104 above, and the portions of Hoyle and McBrearty cited 
therein, for the details of this disclosure. 

Referring to claim 106, Hoyle/Yoneda-McBrearty teaches the method of claim 79, 
as above, further comprising: 

logging, on the client system [Hoyle: See column 11, lines 53-57 & Fig. 10], 
tracking information [Hoyle: 'computer usage information']; 

said tracking information including at least one of the following portions of 
information: 

information relating to impressions, marked up keywords, or keywords clicked by 
the end user during a specified time interval [Hoyle: See Step 182]. 

Referring to claim 107, Hoyle/Yoneda-McBrearty teaches the method of claim 
106, as above, further comprising periodically reporting [Hoyle: Step 182] said logged 
tracking information [Hoyle: 'computer usage information'] to a remote server system 
[Hoyle: ADM Server 22] for analysis and processing as claimed. 

Claims 108-109 are rejected on substantially the same basis as claim 106. See 
the discussions regarding claims 106-107 above, as well as the portions of Hoyle' s 
specification cited therein, for the details of this disclosure. 
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Claim 1 10 is rejected on the same basis as claim 79. See the discussion 
regarding claim 79 above for the details of this disclosure. 

Claims 111-114 and 1 17 are rejected on the same basis as claim 104. See the 
discussions regarding claims 79 and 104 above, and the portions of Hoyle, Yoneda and 
McBrearty cited therein, for the details of this disclosure. 

Claim 1 16 is rejected on the same basis as claim 93, in light of the basis for claim 
1 1 1 above. See the discussions regarding claim 93 above for the details of this 
disclosure. 

Claim 1 18 is rejected on substantially the same basis as claim 79. See the 
discussion regarding claim 79 above for the details of this disclosure. In particular, 
Hoyle/Yoneda-McBrearty teaches "a system [Hoyle: See Figs. 1-4] for generating 
markup information to be displayed on a client computer system [Hoyle: 18], the system 
comprising: 

at least one processor [Hoyle: See column 7, lines 1-26]; 

at least one interface [Hoyle: 32] configured or designed to provide a 
communication link [Hoyle: 20] to at least one other network device [Hoyle: 22] in a data 
network; and 

memory [Hoyle: 30, 34 (See column 7, lines 1-26)]; 

the system being configured or designed to... [See Claim 79 above]" as claimed. 
Claims 1 19-123, 126-133 and 135-141 are rejected on the same basis as claims 
80-84, 87-94, 101 and 104-109 respectively, in light of the basis for claim 118 above. 
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See the discussions regarding claims 80-84, 87-94, 101 and 104-109 above for the 
details of this disclosure. 

Claims 142-145 and 147 are rejected on the same basis as claims 111-114 and 
116 respectively, in light of the basis for claim 118. See the discussions regarding 
claims 111-114, 116 and 1 1 8 above for the details of this disclosure. 

Claims 148-150 are rejected on the same basis as claims 79 and 84. See the 
discussions regarding claims 79 and 84 above, as well as the portions of Hoyle, Yoneda 
and McBrearty cited therein, for the details of this disclosure. 

4. Claims 85-86, 95-96, 124-125 and 134 are rejected under 35 U.S.C. 103(a) as 
being unpatentable over Hoyle in view of Yoneda or McBrearty as applied to claim 79 
above, and further in view of U.S. Patent No. 6,098,065 to Skillen et al. 

Referring to claim 85, Hoyle/Yoneda-McBrearty's analysis does not explicitly 
include a fuzzy search for selected keyword information in the selected text as claimed. 
However, Hoyle's analysis does include topical/categorical analysis of the selected text 
to determine if it falls in a specific category. See Figure 7 and the discussion of Step 
222 for the details of this disclosure. This provides direct suggestion for using fuzzy 
search techniques to find inexact matches of keywords in the selected text, in order to 
categorize the selected text without necessity of an exact match (which is highly 
unlikely). 

Skillen discloses a system and method similar to those of Hoyle, Yoneda and 
McBrearty, in which fuzzy search techniques are performed [See column 4, lines 14-25 



Application/Control Number: 09/943,524 Page 12 

Art Unit: 2161 

and column 5, lines 29-38] for selected keyword information ['search argument'] in the 
selected text, the fuzzy search being implemented such that a match will be found to 
occur despite lack of an exact match [non-precise matching] of the selected keyword 
information within the context of the first document [e.g. web page] as claimed. 

It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to add Skillen's fuzzy search logic to Hoyle/Yoneda-McBrearty so 
as to provide the combination with fuzzy search capability in searching for the 
keyword(s) or categories for displaying the advertising. One would have been 
motivated to do so because of the direct suggestion provided by Hoyle, as described 
above. 

Referring to claim 86, the system and method of Hoyle/Yoneda-McBrearty and 
Skillen as applied to claim 85 above (hereafter "Hoyle/Yoneda-McBrearty/Skillen") 
discloses the invention as claimed. See column 6, lines 20-44 of Skillen's specification 
for this disclosure. Skillen's fuzzy search, as applied to Hoyle/Yoneda-McBrearty 
above, is implemented such that a match will be found to occur if a percentage of the 
selected keywords ['search argument(s)'] identified in the context of the first document 
exceeds a predetermined match threshold percentage value [See column 6, lines 20- 
44] as claimed. 

Referring to claims 95 and 96, Hoyle/Yoneda-McBrearty/Skillen discloses the 
invention as claimed. See the Background & Summary of Skillen's specification for this 
disclosure. Skillen's fuzzy search logic, as applied to Hoyle/Yoneda-McBrearty above, 
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uses negative word filtering [using fuzzy search for keywords in conjunction with the 
'NOT operator] to exclude markups of selected document text [See above] as claimed. 

Claims 124-125 are rejected on the same basis as claims 85-86 respectively, in 
light of the basis for claim 118 above. See the discussions regarding claims 79, 85-86 
and 118 above for the details of this disclosure. 

Claim 134 is rejected on the same basis as claims 95-96, in light of the basis for 
claim 118 above. See the discussions regarding claims 79, 95-96 and 118 above for 
the details of this disclosure. 

5. Claims 1 15 and 146 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Hoyle in view of Yoneda or McBrearty as applied to claims 1 1 1 and 142 above, 
and further in view of the book entitled Teach Yourself Web Publishing with HTML 4 in 
14 Days by Laura Lemay (hereafter "Lemay"). 

Referring to claim 115, Hoyle/Yoneda-McBrearty discloses the method of claim 
111, as above, wherein the client computer system includes a display [Hoyle: 26], and 
wherein the display includes a representation of a user controllable cursor [Hoyle: See 
col. 4, In. 5 et seq.; McBrearty: See Figs. 1 & 4-6], the method further comprising 
displaying the pop-up advertisement in response to a user selection (via the cursor) of a 
portion of the first portion of identified text [Hoyle: See 208-212; McBrearty: See Figs. 5- 
6 & Steps 88-89]. Neither Hoyle, Yoneda nor McBrearty explicitly teach displaying the 
pop-up advertisement "in response to the cursor being positioned over" a portion of the 
first portion of identified text. That is, the references are silent on whether a mouse-click 
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is required for "selection" to display the pop-up, or whether a simple mouse-over event 
could represent "selection." 

Lemay discloses web publishing tactics, similar to the functions of Hoyle, Yoneda 
and McBrearty, and further teaches assigning functions (i.e. pop-up a window) to events 
such as onMouseOver - "Whenever a reader places the mouse cursor over a specified 
field." (page 645) 

It would have been obvious to one of ordinary skill in the art at the time the 
invention was made to add Lemay's onMouseOver event handler to the combination of 
Hoyle/Yoneda-McBrearty by making onMouseOver the "selection" event corresponding 
to the pop-up function in Hoyle/Yoneda-McBrearty, to obtain the invention as claimed. 
One would have been motivated to do so in order to provide a more rapid selection 
technique (i.e. does not require a mouse click) thus getting the relevant information to 
the user faster... a common desire in the art of electronic advertising, as disclosed by 
Hoyle for example. 

Claim 146 is rejected on substantially the same basis as claim 115, in light of the 
basis for claim 142 above. See the discussions regarding claims 115 and 142 above for 
the details of this disclosure. 

Response to Arguments 

6. Applicants' arguments with respect to claims 79-1 50 have been considered but 
are moot in view of the new ground(s) of rejection. 
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Conclusion 



7. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Brian Goddard whose telephone number is 571-272- 
4020. The examiner can normally be reached on M-F, 9 AM - 5 PM. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Safet Metjahic can be reached on 571-272-4023. The fax phone number for 
the organization where this application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). 

bdg 

9 November 2005 




